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Objective: To study social networks by spreading a rumour and see how fast it spreads

Why I chose this problem:

· Interesting to study how human social interaction works.

· To find out if the Cocktail Party theory works and practice.

· More fun to do, then “normal” school projects.

· Hands on experience in arranging events 

How can things go wrong?

· The advertisement doesn’t work, no one shows up.

· The Rumour get’s out before the party, so everyone knows beforehand

· The rumour dies out almost immediately

· Some people cheat to get more drinks

· I fail to register everyone who attends the party.

· Economic problems, (Can’t afford to throw another party, can’t afford the advertisement.)

· Time problems. (Haven’t got time to throw another party)

· I can’t get friends to help me out
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